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Priorty 3 :
STRATEGIC Strengthen the Group’s
AMBITION growth momentum
2020 =5 N its core business lines
Accelerate the
pace of customer
capture to
consolidate our
leadership over the
long-term
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Complete the digital transformation
and branch networks upgrade ... A

An ambitious investment plan to support
business development
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~€200m p.a. ~€990m D.a.

of investment of investment
for Crédit Agricole S.A. for the Regional Banks

...while controlling the cost base
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A proactive plan to improve
operating efficiency

~€329m p.a. ~E110 pa

of recurring cost savings for the Regional Banks
for Crédit Agricole S.A.
2019 targets
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