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‘ Roll out an ambitious

customer project,
enhanced by the digital
revolution

STRATEGIC

A Universal
Customer
focused
banking model

A model based on the expertise of all
our business lines, on the excellence
and the know-how required to meet the
financial and wealth management needs
of our customers

“Full Multi-
A model that enables our customers to channel”
choose how and when they interact distribution
with their bank and switch easily model
between the various channels
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